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H mapovucioon npayuatonot)Onke Live otic 2 Anpthiov 2016 oto
Innovathens, oto MkadL.

H doun piag napouvciaong nov oxedlaletal yia vo dSnpooleuBel oto
Internet eivall oAU SladopeTikn amo pia tou €xel oxedlaoTtel va yivetal
(wvtava. EvBeta Aounov Ba Bpeite peplkd emeénynUATIKA GXOALO TTOU
eAntiillw va Bonbrioouv otV KATavonon 0owv emwoOnKav.



About me

AAEEaVOPOC =e(WVOTOC Unbelt.gr

 20eTn eumelpia oTOV IBIWTIKO . Digital ITpoTnyIKn
Topea 5 OIOPOPETIKEG . :
ETAIPIEC- 7 OIOPOPETIKEC E“LPO(,OH o¢ MleOI;\EOO(,lEg
BETELC ETAIPLEC & ET[O(VVE. LOTIEG

¢ IMOUBEC Oe MANPOPOPIKA & * 2UupPouAeg, Nea, Tips
Atoiknon Emixelpnoewy « [Mpaypatikn {wn

« ATO TO 1983 MMANPOWOPIKN
« ATO TO 1996 online
ATo 10 2005 blogger

Google
AdWords
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Blogs

Proauct - Audio, Video, katll

APXIKH
Aeutépa, Touviou 16, 2008

HTPC - énaba mAdkal

Me kaheoe évag @ilog npooparta va SoUHE KAMoIov aywva Tou
EURO.

Mpiv pepikolq pAveg oulntoUoape T afilel va ayopacel Kaveig
auTh TNV enoxn and anowewg Audio / Video egonAiopol. O @ilog

Blogger

UNBELT

Greek ERP market Overview

RP Market O\
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MARKETING APXIKH
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ABnva, 2 Artpthiov 2016

Managed Print Services in Greece

Managed Print Services

Kakisg ijjBare.

K1 avtd 8ika pov

Xprowa

INN ' VATHENS
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Aoy

...Mepika amno ta Blogs mou edptiaa.

Otav Auouv Brand manager Audio/Video/IT og pia moAuebvikn, éptiaéa to “Product
Manager Audio/video/IT” otnv mAatdpopua Blogger.

Otav aoxoAnOnka pe ta ERP, éptiata to “Greek ERP Market Overview” (o€ Wordpress amno
Sw KoL MEPQL).

Otav nuouv presales engineer otov xwpo Twv Managed Print Services, éptiata to “MPS in
Greece”.



Asopos SOS

Asopos SOS

ITAIT  XAPTEX ~ EPFAXTHPIA TA EPT

2XETLKX ME TO Asopos SOS

H dnutovpyia Tou blog Acwog SOS Eekivnoe oTig 20 OKTwPpiov Tov 2007, EXOVTHC
ooppn TRV €TTL 40 XpOVIX CUVEXLCOPEVN PUTIRVOT TOU TIOTKHOU ACWTIOV.

IPXPETHL ®TIO PENN TN GUVTOVLIOTIKAG ETILTPOTING TOU XYWVX HE THV OUVELOPOPXK
HEAWV THC OANK KXL KTTAWV ELXLOONTOTIOLNHEVWY TIOALTWV.

E)\mCouue OUVTOUX VO GVOXAKBEL 0 KXOEVXC TLC EVOOVEC TOU KL Vot dwBel Avom

oTo TED(XOTLO npoB)\nu(x TIOU GVTLHETWTILCOUHE. EUXOMXOTE OTL N dnHoOoLOTHTX
HETW XUTOL TOU LOTOXWPOL B BonBRCTEL TTPOC KUTH TNV KXTELBLVOM.

W)

WORDPRESS.COM
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STATIKEX JEAIAEX

EuxaploTou)
you, Merci!
OéAw va Bo|
QAW VK €V
Ol eTaLpieEC
emBeBxiwyyf
JUAAOYR YT
Tov AOWTIO
To TTkpxTNENTHPLO TKAI
Yix AWt

YrAAern Frin Rrackovich -
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Aoy

AN\A n TtLO peyaAn emtuyia ntav to blog Asopos SOS. Eival €va blog mmou
dnuioupynBnke yia to mpoBAnua pumavong touv Acwrou motapou.

Ye 18 pAveg amo tnv evapén Tou, LE KAAEoAV WG... ELOKO (!!) otnv
EupwPouAn ot BpuEEAAec yia va (AN ow poll e eL6LKOUC EMLOTAOVEC yLa
TO TPOPANUQ.



lNnati plAaw onuepa;

MNEPTW OLVEXWCE TTAVW OE Sites TO(UTO)S[\)OVO( UIAQW PE

TToV: ETIAYYEALOTIEG TTOU:
e A&V QVOVEWVOVTOL TTIOTE » Eivat ouvnBwg nppadeig
e Aev €xouv analytics /Kol KAKWG TANPOPOPNUEVOL
e Acv éXOUV ﬁEKé(@O(pO OTOXO e FEival §<TO(7\O(IT[U)pr] UEVO[» KOl
« A€V TIPOOWPEPOLYV |<0(vev0( “kapevow
Oq)g;\og OTOV ETIOKETTTN » Eival MeMelopevol oTL TO

Internet AEN unopa val
OTTOOWOEL YIO AUTOUC KL Gpa

« Ta BeAouv OAa SWPEQY
UNBELT - ABrva, 2 Aripihiov 2016 INN gVATHEI}ﬁ

SITRATEGIIES

* Aev gxouv Eekabopn
BepaTtoloyla
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Eocic ylati giote €dw onpuepa;

A.

[TPOCWTIIKN / ETIOYYEAUOTIKI EKPPOOT] KOl
eTIKOIVWVia — Image — Personal Branding

No mouAdw Mpoidvta )/ kot Yinpeoieg

Na elompatTw amo Alopnpuioelc i Affiliate
Marketing

No mpowBnow évav XToxo (T.x. Asopos SOS)
[a va Bpw N vo BeATIwow Tnv Epyaaoia pou

UN@ELT ABrva, 2 Arpthiou 2016 |NN\w;ir’VATHEMI}W“‘Iu§
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AoyLa:

[Loe oTtolov Aoyo Kat va BéAete va pabete yia to Wordpress, clyoupa oo
evOladEPEL N ETLOKEP LUOTNTAL.

Ac boupe Aoutov pepLka concepts ov Ba oo Bonbrioouv va MeETUXETE
TOUC OTOYXOUC OO,



A. Oswpla

(Aiyn)



Marketing in a nutshell.

| I
ATTRACT CONVERT CLOSE DELIGHT
@ @ Promoters
Blog Forms CRM Surveys
Keywords Calls-to-Action Email Smart Content
Social Publishing Landing Pages Workflows Social Monitoring
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~
* Specific
e (Clear, Concise, tangible)
J
. . \
e Measurable or Motivational
¢ (Dollars, volume, time, experiences) )
‘ . . \
¢ Actionable or Attainable
e (You can do something to actually make this happen)
‘ J,
e Reachable or Realistic
o (Partial is fine!)
! J
| 4 14 . h
-r[ -r[ e Timely
p 8 8 l va U apxo UV e (Deadlines are announced and committed too)
7
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AoyLa:
MpEMEL va EXETE OTOXOUC.

Kat’ apxac va opioete tov Bactko otoxo tou Wordpress site oac kat kaBe
EVEPYELQ TIOU KAVETE TIPETIEL VAL CUMPAAEL OTNV ETTITELEN ALUTOU TOU OTOXOU.

MpEmneL emiong va opilete SEUTEPEVOVTIEC OTOXOUG TIOU TIPETIEL VAL ELVaL
S.M.A.R.T.



Market Segmentation

Kpithpua:

« [ewypapika
* Anpoypagika
* JUMUTIEPLPOPAG
« OIKOVOULKQ

« Wuyoypoapika
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AoyLa:

2tnv EAAadQ, to Ivtepvet €xeL 5,5 k. xpnoTEC.

Eoeic mpémnel va dtaxwploete Ta UTTOCUVOAQ ATTO ALUTO TO KOLVO TIOU OOLC
evOladEpouy, va Ta 0TOXEVOETE Kol va TtpooTiaOrjoete va KAAUETE TLC
QVAYKEC TOUC.



lNMepooveg

EDMUNDO Q&5 O

RODRIGUEZ

Common fitles
Insurance Agent
Insurance Broker

YEARS OLD Junior Producer

Validations

Collateral materials N

Training

Seminars A

e 4
=

YEARS

In the industry

3 KEY MOTIVATORS
A
Breadwinner  Enjoys customer  Needs to build his
interaction client portfolio

RESPONSIBILITIES

Reach a minimum yearly sales
target for new business (30%
commission on new business)

VERTICALS

Smoall Business
{up to $5M in revenue)

COMPANY SIZE
Medium size privately owned

broker servicing Southern
California

() Profile

rview

Ed started working as a trainee
for a Los Angeles area broker
four years ago. He later became
an account executive for one

of the agency's main producers
and recenlly started his new sales
focused role as an insurance
agent/junior producer. His clients
are mainly small and medium
sized businesses but he also
serves the personal needs of the
business owners and their families.
Although Ed pariicipated in
extensive insurance fraining, he is
always eager to leam more.

PAIN POINTS

As a junior sales person Ed
still receives a large fixed
compensation component
($50K) compared to his

commission/variable
earnings ($15K) but this will
change in the next years. He
needs to aggressively build
a client portfolio since his
future income will be mainly
commission based.

WHAT IS ED...

DOING  Buiding a network
° Ansewring dient questions,
promoting his knowledge

| I g
(<= pd

Bolancing work and family

SEEING Other successful peers.
«and business owners
and he wants to follow them

SAYING  Expiaining fo clients why
o1 nct @ commorlty
Explaining his value
Iw Buy my products

THINKING

I need fo build my client porffolio
How to sell more and sall foster

Mnyn: http://www.lizhidalgo.com/

UNBELT
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KERFING

SIFRATTFEG|ES

HEARING  Wife: Where is the money?

Here are the bills
{ Cusomers: Insurance is
pricey; Needs fo build

inswronce knowledge

Reach o break even point or go back
to service job

e HAIKIO

UVNBELEC
000N O
poBANpaTa (TTou Bo

UOELG

>UUTIEPIPOPEC
AANOL XOLPOKTI PLOTIKO
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Aoy

Mia xprolpn €vvola elval n dSnuLloupyla «mepoovacy ylo va oac Bondnoet val KAAU P ETE TNV
OVAyKN TOU Kowvou oa.

Av 010 tponyoUHEVO slide LAROCALE yLa «KOLWVOY», TO KOLWVO OUTO UMOPEL va artoTeAeital ano
ETALPLEC.

AN\G aKOWN Kol O€ €TALPLO, LTIAPXEL TEALKA £vag avOpwTiog mou Oa anodaoiosl kot Ba
«uTtoypa ey TNV cupdwvia.

Mpémel va KAAU ETE TIC OVAYKEC KAl TNC ETLXELPNONC AAAA KoL TOU GUGLKOU TIPOCWTIOU.



AAAa B€Ael mpoooxi)!

AUDIENCE PERSONAS VS BUYER PERSONAS

BUYER PERSONA AUDIENCE
PERSONA

Toere ave vaniety of persana types, Lus the most tmportant ciamnstion to make In the Marketing cortex: Ls the distinction
Ienesen those that are actrvely looling 10 suy your sroduct (Buyer personag) and those that are just - xereated in consumirg
your contert. There is ofwen everip hexweeen the e, bat they should be treated differcotly,

OiI:’ULLRANK @iPullRank
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AoyLa:
MepLkeC dOPEC TO KOO 00¢ elval evTEAWS SLaPOPETLKO ATIO TNV Ayopd OTOXO COC.

Ma apadeypa, eva photo blog ameuBbuvetal oto eupL Koo tng pwrtoypadiac, aAAa
TLEPLUEVEL va TIANPWOEL armo etatpiec pwtoypadlkwv pnxavwy (.x. oVIUTPOOWIELEG).

2€ OUTEG TLC TIEPLITTWOELC TIPETIEL VOL LKOLVOTIOLNOETE KaL TIC SU0 MEPOOVEC.



4P 8§ (+3Ps for Services Marketing)

Marketing Mix

People Process

Physical
evidence
Place Promotion
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AoyLa:

Auta eivol To cuoTatikd tou marketing mix.

OuolaoTLka TIpEMEL va Bpeite TIc KatAAANAeg avaloylec og kABe eva amo
TOL CUOTATIKA WOTE va pTlaéete TNV Sk oag povadlkn mpotaon.



AvVTaywviouog

nmnn
S5 L

UN@EI{_I%M ABAva, 2 Attpihiou 2016 |NN£{VATH§_§L§

L sirarvecies
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AoyLa:
Tautoxpova TPETEL VA TtopatkoAou BEeite TOV avIoywVIoUO OOC.

‘EXETE KATA VOU, OTL KOl AUTOL LLE Ta LbLa «OUOTATLKA» avToywvilovtol.

MpoomaBnote va T LaVTEWPETE KOl VO TOL AVTLUETWTTLOETE.



Avtaywviotiko lNAgovekTnua

UNBEILT”&‘%L“N ABrva, 2 Arpthiou 2016 |NN‘w;ir’VATHEI>I‘w§

SITRATEGIES)
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AoyLa:

2TOX0C oa¢ ival va Bpeite eva Alatnpnotuo AvtaywvioTiko MNMAgoveKTnua
nov Ba cac ertpeP el va EEXWPLOETE KalL VA TIETUXETE TOUC OTOXOUC COLC.

To AvVTaYWVLOTLKO TTAEOVEKTNMA Elval 0 Onoaupoc kabe etatploc.



B. lNpakTIKES



Minimum Viable Product

Mia 1dea AEN eival apkeTn. XpetaleTat MNMpotov.

Not like this....
Minimuwm
viable
Product
Mnyn: www.leanstartupcircle.com Mnyn: blog.deming.org
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AoyLa:

‘Eva concept ou Ba npémnel va EEpete eivat to MVP.
Aev xpelaleTol va TIEPLUEVETE va BYAAETE TO TEAELO TPOTIOV.

ApxiloTe amo KATL YpAYOPO, TIOU ETMITUYXAVEL OpWC VAV 0TOXO (TT.X. VAL O€ TINyallvVeL Ao
€va onpeilo A o éva onueio B), BydAe to otov agpa, Kol pwWTO TOUC TIEAATEC COU.

JUVEXLOE VO pWTAG, CUVEXLOE VO BEATLWVELG.

Mnv kaBuotepeic!



Eivat éTGl; [MoAAoi avto matevouv!

Me make
content.

Them buy. Me

Humans click.

get money.

Idea: Rand Fishkin - Moz Team
!
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SO/FOR(OURIFIRST{DATESI|WAS

THINKING!WE B(Illlll

Ay

Aw “\t

\

4 . .

w A

A

FIGURE{OUT NAMES FOR OUR
CHILDREN




H pnnwe eivat €tot:

If them like, them

Humans click.
remember.

, When them
Maybe them see Me build trust,
more content | need me

make. Visit rglatnonshlp product, them |dea: Rand Fishkin - Moz Team
: with humans.
again. come back.
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SUCCESS  SUCCESS

WHAT PEOPLE THINK ~ WHAT IT REALLY
IT LOOKS LIKE LOOKS LIKE

UNBELT -:reme Alrva, 2 AmipiAiou 2016 |NN\w;ir’VATHEMI}W“‘I‘!§
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lNnye¢ kat Baoiko Site

* 2T0 &IKO 00U site PTopElg

News/Media/PR
Blogs + Blogging Research/White Papers Va Kavglq O Tl eEAslg
,n,mm Eivat To MONO peco mou
Comment Marketing OOU avr] KE[

* Ave€opTnTO ATIO TV
TOPOUCIX 00U O€ GAAG
oooooo UEOQ, TIPETIEL VAL

™ d oot ETIDIWKEIG VO TOUG
e (DEPVEIG OTO IBIOKTNTO
Type-In Traffic

site oou

Your Wordpress
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SIFRATTFEG|ES


http://goo.gl/T8omjD

MeTtpa ta navta

Google Analytics Solutions  * OYKOG
¢ XpOVOCG

« JUUTIEPLPOPA
« AnpoypagIka
* Tnyeg

« TOOEIC

« Kot TToAAO GAAO
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AoyLa:

Aev MpEMEL va UTTAPXEL Site xwpic Analytics!

MPEMNEI NA METPAX KAI NA A=IOAOTEIZ KAGE 20Y ENEPTEIA.

ETZI ©A ZEPEIZ NMOY MPEMNEI NA AQXEIZ EM®AZH TI NA ZYNEXIZEIZ KAI Tl
NA 2TAMATHZEIZ.



Tag-aptog ta navra

@ intelligence Events
O Real-Time
i@y Audience

'!’ Acquisition
Overview
~ All Traffic
Channels
Treemaps
Source/Medium

Referrals

» AdWords

» Search Engine
Optimization

Secondary dimension ¥ | Sort Type:

—— 2NHELWTE TO:

google / organic .
(direct) / (none)
facebook.com / referral

|.facebook.com / referral

Im.facebook.com / referral

Newsletter / email )
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EpyaAeio tov Ba o BonBroel oto tagging yLa va LLETPAC TNV
ATtOS0TLKOTNTO TWV EVEPYELWV OOU.

(Mponyoupevo KAI Emopevo slide)



Tag Builder

Copy of Google Analytics Campaign Tagging Tool |
File Edit View Insert Format Data Tools Add-ons Help GATagBuilder Lastediiwas 1dayago R
&0 AP € % 0 00123 Adal - s - B I SA. ®.-B- E-l-|H- coEmY - -Z- €\-
| crequired
A 8 c o E F e H
1 Frequired *required e cired e et Cick minify fom e Meru
2 DESTINATION URL CAMPAIGN NAME TRAFFIC SOURCE MEDIUM IYWOFCONTI| TAGGED URL MINIFIED URL
3 ety unbelt or Artic|e-promation Blog Blog-Cornment httpesisey Lnbe bt e Pt carnpaidre Artic le-promotion&utm source=BlogEutrn rrediune Blog Cormment bt i o0 U e it
4 - Genhetic v Ci-links bt il 2t tm_source= CV &Utm mediurme CY-links #ERROR
i - MNL-Subscriptions Dacurnent Dacurnent-Link bt 2t -Subsiriptionséutm source=0i &t rediureDoc urnent-Link #ERROR
8 UnbeitAwareness
- | Email Email-link | | hitpui-f futm Inh el itm ailéutm mediure Email-link #ERROR
7 DM Tools Ernail-Newsletter
- | Facehook | [ httpfi-f2utm Ohi Tools&utm _sourcesF ok Eutm medium=Email-Mewsletter #ERROR
3 Ernail-normakcormm
- Offer F acebook-Ad hitpi-r 2utm_campaigr=0fierfutm source=F acebook-Ad&utm mediume Emai-normal-comm #ERROR
9 - NasDoors Fomum Email-sighature hitpe/i-[ 20t campaigr=MasDoors&utm source=F omimautm mediure Emait signature #ERROR
0 Email-spec ak offer
- Sales Google-plus hitpi-f tin 10Ut e=G oo le-pl ttrn_roediureE ial-off #ERROR
Hoo- - Linkedin F B-image-post hitp - 7utm im_source=Llinkednéutm mediumeF B-image- post #ERROR 1
1z - |- M obile F B-link-post | | hitpui-f 2utm 1 mediurre=F B-link-post #ERROR
12 - |- Offer FB-tent-post | | .. Thinking
“ - [- Pinterest Fommpost | | hitp:fi-f 2utm &t =P n_mediur=F orum-post #ERROR
15 Presentation
- - Fomm signature hitp:i-r 7utm_campaigr=-&utm source=Presentation&utm_mediurme Forumesignat ure #ERROR
5 - - Slideshare Guoogle-plus-post Pt/ 70 campaigr=-&utm_soute=Slidesharé utm mediome=Google-plus-past #ERROR
7o - Twitter Lkpost DUt /[ U0 GAMBaIr=- UM soutte=Twilter&utm_medire L-past #ERROR
1% - - - Lkupdate bt 2t rediurre-update #ERROR
° - Offer-links: bt/ i mediue Oferdinks #ERROR
20 - Pregentation-link bt/ tm mediuTer iorelink #ERROR
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2z - - - Twveet [ [ hitp:fi-f 2utm &utm_source=-Eutm mediumeTweet #ERROR b
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Skyscraper Technique (j zeviévia)

« AV YPAWEIC TO KAAUTEPO

The SkyScraper Technique by Brian Dean ('Xp po TIOU UT[deel yla KO'(TI
Ba aveBeic ynAa oTo
( \ amoteAeopaTa TG Google
1, Find @ very pepular blag past ‘;:: \ e TO 60 Ki MO

« ApBPO 4.600 Ae€ewy, 8N
Beon o€ 3 pepec.

2, Breeks sometining shnllar hefkls 3 dmes badar

&, Eisronss fe o he dght peepls

(Apop& oTNV 0TOXELON KOIVOU
oTnV online SLa@NUION o pava

81071 £xw PapeBei va pou Agve S1apopot TIXEIPNUOTIEG OTL Ekavay «boost
post» oTo facebook kat MepIpEVOLY VO 50UV ATTOTEAEGHOTO)

UNBELT e ABrva, 2 Aripihiov 2016 |NN‘§}’VATHEI;L§

SITRATTEGIES,
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JKEWOU avarmoda

+ To Digital Marketing kepdicel pepidLo oTnv dLapnuLoTIKA TiTa XpOVOo E TOV
Xpovo. Eivat To MéAov oTnv powBnon kat Tnv daprion!
*Me To Digital Marketing n eTapia MIESENS neTuxe dvodo nwAnoewv 40%

~
‘['ela oag. Elpat ard tnv Unbelt DMS.
*Kdvoupe Digital Marketing. EipaoTe kahol. ©
J
)

J

*To Digital Marketing elvar arnodoTikod og eTalpieg oav Tnv OLKr| 0ag.

+Akouca Tnv dlapruLon cag oTo padldépwvo. Elval anodoTikh;
MaTi va pnv OOKLPAcETE KATL SLAPOPETIKO;

DG IPAL
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Mnyn Weag: Zepwvdplo Google Adwords anoé Tnv eTalpia Kpatalov ZUPBOVAEUTIKN
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Aoy
ALdBaog To oo MAvVwW MPOC TA KATW KoL LETA OO KATW TIPOC TA TAVW.

MNopoTl einec Ta (dLa, otnv pia mepimtwon AVoeLS To S1KO cou TPOPANUA, EVW
otnV AAAn mepimtwon to mPOBANUa Tou TEAATN OOU.

MPEMEI va AUveLg To tpoBAnua Ttou meAdatn ocou!



AAAd kat:

* ©a oTOXEVLOW ALKNYOPOUC.

KaAn ayopd @aiveTal kat
VOUIZW OTL TO “YW.

S
- QV'EByaAe veo epyaleio

oToxeuvong n Google!
J

* TL XQPAKTNPLOTIKA £XOULV;

.
* TLXOPOKTNPLOTIKA EXEL;
TLKaLvoLPLO TIPOCPEPEL,

J

* Mowo epyaAeio Digital

Marketing 6a Taiplade;

» Ona! AuTd Talpladet
yavTL oToug Alknyopoug!

UNBELT

DG IPAL
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Mnyn Weag: Alko pou ©
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Underpromise - Overdeliver

UNBELT i ABRVa, 2 ATtpthion 2016 INN‘f;r’VATHg}ﬁ

SITRATEGIES,
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ALEVKOAUVE TOUG

- MpotiA online ‘Ekdoang

To Suadiktuo amotehzl
Théov Euav TIpOVOLIOKS
*{3po yua
Nautepmopiki, kaBax te
naftemporiki.gr - 1o
Bnpo@AfaTzpo oTo £idog
Tou- Elval gUVEVUPO TNG
NAZKTPOVIKIG
evnpépwang. H oteoshida
aupTAnpovel TV
ancatohn Kal

2) IKGTNTa TG
zonuzpidag oTic ayopég,
TPoaBETOVTag TAUTOXPOVE
wEoUC MGToUC
avayvioTze, 1B1iTEpa TTIC SUVOPIKES Kal SNPIOURYIKEC NALKIEC.

+ HNATENROPIKG ==

H mpartn ep@dvion Tng NQUTENTOPIKIS OTo GIadiKkTuo £yIve To 1996 Kal fTav pia kawvoTopeg
TIPOOTIABEIT OTOV TORET TG NAEKTROVIKIG EVNPEPLANS. 0\ XPNOTIKEG KAl KAATIOBNTEG 10TOOEAIBEC,
£1BIKE £VEC YIa Guzon Kal (] avidzifav To naftemporiki.gr oty
Tpn 8on -Bdozl & - v sites £WOU KAL OTIC TROTEG BECELC TWv
EAANvIkov SlTuakday Tomwv. H emtuxia emoppayiotxs pe Téoozpa Web Awards 2000, o BpaBeia
Ermis Awards 1o 2002 kal dhho éva to 2007.

To naftemporiki.gr, pz otéxo TavTa ™Y £yKURN, GUEON KOl OVTIKEWEVIKT Svupnarn, Sleuplval
OUVEXWS TIC BUVaTOTNTES 0ag yia mAnpopopnan. 'Hén and To 2003 To naftemporiki.gr mapéxs kar'
AMOKAEITTIKGTNTA OTOUS CUVSPOUNTEG TNG £Pnpzpidag "H NAYTEMNOPIKH" ta Premium Services
(http:/ fwww.naftemporiki.gr /mediakit /pr_arxeio.asp ) o£1pd NAEKTPOVIKGY UTIMBEGICIV TIOU TKOTO
£xouv va oag Gaouv TpGoBacT 0z £va TARBOC CTIAVIIKGY Kl EEEIBIKEUPEVIY TANPOBOPIOY.

ZIto naftemporiki.gr ol s1énozig Gev GiaBafovial pdve, ahdd, smmAiov, um\.rvwml Kal BAémovial, O
EKOUYXPOVIOPGE TOU site Pz TNV EL0ay@yT TV moAups amy gag Sivel
BUVETOTNTA VT EXETE WU IO lmnpq KL pf.ulmxm Ewdva v E2hiEzwY. Me TIg § vEsg Ympeolzg
NoAupé Infographics) n evpépweon yiveta
aAKOpT Mo fUKkoRT.

ZOpQ@VE PE TIC TO TIPAOEATEC PETPTELS, TO naftemporiki.gr G&xetm nuepnoiwe TepOodTEpEg amd
100,000 emokéyzig, 20,000,000 page views kabag kal 850,000 povadikoUs SMOKETTEC PNviaieg.

DG ITFA
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[ Zranotkd Emokeyipdtnrag

lavoudpiog - Mapuiog | Ampikiog - lodviog | lodhoc - TemtépBpioc | OxtwBpioc - AeképBpiog
Mepiodoc 2015
louMog 2015 | Adyouotog 2015 | ZemtépBpiog 2015
Page Views |Page Views 35.161.738 11.556.036 24.889.185
Average per day 1.134.250 727.614 829.640
Visits Visits 7.786.316 5.028.862 5.301.397
Average per day 251.171 162.221 176.713
Average visit length - -
Visitors Unigue visitars 2.235.223 1.441.589 1.674.759
T r— PR ———
Evﬁalm:mu Ha?\utu?\nvm
Kevme TaAeqavic Tpamelzc
® Cosmote ® Edvic
® Q-Telscom ® Epmopiks
® wind ® Tpameda Newpaiig
® vodafone ® 4pha Bank
® Barclays Bank
FraBepr TnAepavia ® Citibank
® Eurobank
L]
. :_:J‘::"e' ® TpameZa Kimpou
 Vivod ® sttica Bank
® Milenium Bank
® Saxo Bank

Ereupsiss Kvnrdv Tnhzgpiwar
® Holia
*® Siemens
® Sony Ericsson
Dutoypapuis Mnxavig

® Canon
® Kodak

Azponopkic Eraipeicg

Eraipzieg MAnpogpopixrig

Cisco
Compaq

Hewiett Packard
184

Infoquest
Microsoft
Oracle

sAP

MpowiA Xpnotwy
a0 I
ANTPEE 75,7%
MYNAIKEE 24,3%
HAIKIA
Zug 18 2,1% |y
19-24 6.7% |
25-34 26,7%
35-44 30,7%
45-54 20,7% —
Qv TV 55 13,2%
MOPOOIH
KATOX0G METaMTUXIIKO
] T
Avaratn
o AVGITEPD 53,8%
MOPpaOT
M 17,5%
Katarepn/Karatatn 4,1% I
ETIATTEAMA
FréAexog eMxEipnong 10%
Ehsifzpog
emayyehpariag / 29,4
Emuceipnpariag
151TIRGC UTAAAN 24,7
AnpGaIog UmGAANAoG 11,4
Audpopa 74
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Aoy
MPENEI va AUVELG TO MpOBANUa Tou TteAdTn cou!

Ac UTIOBECOULE OTL TPEXELC Eval site yLa va tpooeAKUOELC Stadrpon.
Koita mwc Tto xelpiletatl n NavtepmopLkr mou Kavel to dwo!

Ta €xeL €ToLpa OAa yLa va SEAEACEL TOUC TTEAATEC.

AUo AoyLa yla To mpodiA, avayvwolpotntec, dnuoypadika, testimonials... OAa oto miarto.



As of 1 January 2015, the
population of the EU Is
about

508,2 million people.

"Eurostat - Population on 1 January 2015"

UNBELT e ABIva, 2 ATtpthiov 2016 |NN‘§’VATH§NW§

SIIRATTEGIES)
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AoyLa:

Mloti va TTeEPLOPLOTELC 0TNV KATW Oe€Ld ywvia, OTov UMopEic va
enektaBelc kot va arnevBuvOeic oe pia ayopa 50 dopéc peyaltepn;



Ma O¢v...
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AoyLa:

Mo, AAE€avOpe, Hev E€pw KaAA AyyALKAL...
Mo, AAEEaVOpE, AUTO XPELALETOL TIPOYPALLUATLOTH...
Mo, AAE€EavOpe, HeV EXw TOV XPOVO...



Outsource — Cooperate

° e o « Kaveic 0ev Ta Eepel
v | OO
« O XpOVOC Elval Xpruo
« United we stand,
divided we fall

DG IPAL
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AoyLa:

2YNEPTAZOY AOIMNON!



[. EpyaAeila



Google Analytics

author"Dan Stone, GA Team” SEARCH TERM: author"Dan Stone, GA Team” X [ TO B a O l KO’ E pvaAE i O v l a Va
Sort by Type: Remarketing list X u ET p Cx g -l— r] V

@ Most popular % [Engagement Pack] Core Remarketing Lists o =
© Latest By Dan Stone, GA Team Jul 17, 2014 u G.I-[OTE EO u aTl KOTr]Ta
© Highest rating Kokkkdk 26) Ltoers v @ |8+ [T 9 Tweet pore o
. . Start supercharging your remarketing with the power and precision of o Z 6 V\/ b m t
Filter by ranking Remarketing with Google Analytics. This core set of 20 lists is based U V E O E TO u E Ta e a S e r
L] ’ around user engagement and allows you to re-engage differently with i

e RN Tools (Search Console)

Show unrated e

« Kol pe 10 Google Adwords
1 Show all catagories %N [Ecommerce Pack] Intermediate Remarketing Lists Goneie |
[ Acquisition By Dan Stone, GA Team Jul 17, 2014 PY E Ad n d
[[] Analytics Academy dkkkd (7) SH2382 N am |84 o MorehyDgAﬁ_trt;:r.' VE pvono lr] OS Tlg Va Ce
Branding
E tof 7 keting lists to hel dentify loyal
I Campaign ustomers and r-engage with thorn diflwentl. Based on total puchase AEITOU PY l €C
[T Conversion amount and number of purchases across multiple sessions, using 540
[ Display Advertising day membership duration. Custom comba with the [E... e 6
— « [po0oBeoe TIg bwpeav ETOIUEQ
Engagement
Remarketing Audiences amo To
Lead Generation %’ [Channels Pack] Intermediate Remarketing Lists gl I
Mabile By Dan Stone, GA Team Jul 17, 2014 G a l l. e ry
R Tl - .- [ ooy, |

)

Go to Galle Close
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Google Alerts

s * Opilelg Aé€eig-KAelb1a

digital marketing

Kagnuepiv evnpépwon - 26 Maptiou 2016 o H G O O g l e O E

IZTOZ

Ti eivar To Digital Marketing kai yiaTi sival xpricido yia k&Be eTaipia (C':V n u E p (DVE l v l a O, IT l

Eignoeig yia v Traieia - Xenesglosses.eu

:);;?:jz\"r: ngg;r;;n;ol;ocﬂugiu:,fvwmé we Digital Marketing, eival n Glabikaoia TTPOWANoNG TwWv I< a lV O L') p l O E u Lp GV i ZET a l
n u EW@APavan we i ayeTikd 7
OTO OlOOIKTUO O€
‘Epeuva amokwdikotrolei To TTpdowTro emBefaiwvel TV amedoaorn Tou digital I I
content marketing oTa ... a UTEQ Tlg )\Egg l g

EIBnoeig yia v Traideia - Xenesglosses.eu
By tfakas To BBC Story\Works, To TRfpa Content Marketing Tou BBC Advertising. TTpwToTIOpEl UIOBETWVTAG
VEQUG TPOTTOUG KOTAVONONgG TG EMOpacng ..

A « MaBaivelg Ta mavTa
Ahe TrepiooTEpa aToTEAEOaTa | ETIEEEpyaoia auTrc T Ei0Troinang y l a TOV TO I"l éa O O U

NABATE QUTO TO WRVURA NAEKTpOVIKOU Tayubpoueiou eTTEION £XETE eyypagei oTic EidoTroifoeig Google.
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Google Trends

e * [ Vo avaKaAUTITELG

 TICTOOELC

« AveRaivel

KaTepaivel,

Exel emoxIkoTNTA;

« [10TE TIPETIEL VO
OWOEIG EUPOON;
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Content Gems

ContentGems Daily Summary

What's New
Content Marketing see allresuits

A How to Build Your Brand Name Through Social Media: A Primer

ENTREFRENEUR.COM — Your brand's reputation online is more important than ever. The 2014
Edelman Trust Barometer revealed that 65 percent of online users rely on web search to find
information on people and companies. One of the tools that helps businesses with this purpose is
social media. Scratch that: it's currently THE tool for businesses.

Share via C - Buffer - | - Pocket

# SearchCap: France and Google, AdWords DSA bids & more

SEARCHENGINELAND.COM — Below is what happened in search today, as reported on Search
Engine Land and from other places across the web. Firm argues number of searchers and searches
per user have grown significantly on the PC since last year. The feature is designed to help
managers set up a lot of dynamic search ad categories quickly.

Share via ContentG: - Buffer -

paper - Pocket

. ))

Marketing Day: From the Editor's Desk, paid search trends & Olapic
acquires Piqora

MARKETINGLAND COM — Attend Our Conferences Are you a social marketing pro? The Premier
Social Media Marketing Conference Is Coming To Seattle. June 20-21. Learn more about SocialProl
Check out the agenda SMX Advanced, the only conference designed for experienced search
marketers. ...

Share via C - Buffer - | - Pocket

A 4 Ways to Boost Ranking For Your Own Branded Terms

ENTREFPRENEUR COM — You're likely already familiar with optimizing your site for specific keywords.

DG IPAL
E & MARICETING
SIFRATTFEG|ES

Opilelc TIC ACeIC KAELDL
AapBavelc kabe pepa ToO
on UO(VTl!«')TEpO( apBpa yla
TOV TOHED OOU

MaBaivelc Ta vea, TIG

TOOEIC KOL Tl EVOLAPEPEL
TO KOIVO 00U GUEOQ.

Shares o€ SIAPOPETIKEC
MAOTPOPUEC Social Media
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Feedly

e ceo . RSS Reader

58 unread a

Business Bloggi... 1
Content Marketi 2

S o [pAPEDOL OE TINYEC TIOU

Digital Buzz Blog 1

[ NS

I
R OEAELC VO
"% HubSpot 3 . =
5 HubSpot Agenc... 2 oy - SRR, E !
B HubSpot Sales .. o o . ] | [ a a |< O O U l
How to Prepare for a Job This g is highlighting  How Il People
"% Inbound Hub 1 Interview: The 25-Minute the black women written out  Spend Their Monday
== Internet Marketi . Routine That Can Make a Big  of history Moernings [Infographic] I I I
i | | Difference [Infographic] The U.S. has officilly celebrated This post originally appeared on .
& Modem Marketi... d This post originally appeared on women's history since 1911 —first  HubSpot's Marketing Blog. For
i ; HubSpot's Sales Blog. To read as a day, then as a week and more content like this, subscribe to
Online Marketin_. 1 P 4 .
n e areEtn more content like this, subscribe to  finally a month beginning in 1987. Marketing. Ugh, Mondays. That's
£ PPC Hero 2 Sales. So you landed the interview. 814 Social Media/27min  hide 74 HubSpot Sales Blog / 18min I I
@ uick Sprowt . 664 HubSpot/ 42min save Y B E'I-[ E l T V O l l a
s/ Search EngineJ . &
g 4 4
arc ne L. A
= a KAoe d O
e Search Engine ... 3 i The Top 10 Most Effective Ad Campaigns in 2016 by v l p p
W\ Simply Measured 2 1 : @megcabrera
. . Warc recently released the rankings of the world's most effective ad I I I
m Social Media : campaigns in 2016.The post The Top 10 Most Effective Ad Campaigns in .
@, Social Media Ex.. 1 2016 by @megcabrera appeared first on Search Engine Journal l l l I l
o 32 Search Engine Journal / by Meg Cabrera/ 1h
» State of Digital il I
@ the Econsultanc... #
a

The Kissmetrics... 1

How to Make the Leap from Product Marketing to Content O O I ' a p E O E l

Marketing
|||||||| wememe| | recently had the pleasure of being a guest on Bruce McDuffee’'s
all el

cndannt Manfanticding Madeatine Mattacn A sl o, A b neen dakia

41 more sources
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Evernote

o . S
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Fle Edt View Note Format Tools Help
&, Neandros» ¢ O Sme 4 Acity [ NewNote v P Usage 3] New Chat Q v Search alt notes
| @workc.. Al Notes~
S Shortcy,. | eeed = Updated Title Notebook. Tags
" 332M6 148 pu 37372016718 Google AdWords Benchmarks for YOUR Industry NEW DATA] | WordStresm  adwords 2016, adwords, best, industries, stats
(5 Jdeas /372016 1245 mps 22/3/2016 1103 Cracking the Code on Gmail Ads | Search Engine Jounal adwords ‘ads, gmail, larry Kirm, SEJ
B Notes /372016 359 pp 22/3/2016 1108 nT . i Them) [El.. Took and sources 3ds, adsence, plugins, wordpress
S/216435 s 232061111 my Trafic by 250k Monthly Content analytics, best, content, 560, to read, raffic
|8 Notebo.. 57372016 458 2732016 11:14 my Market Tools and google, quide, maps, marketing
b 2 Partent Tools and sources big, content, srateqy
Pe 5/3/2016 527 pp. 22/3/2016 1116 mp 101 Tooks to Grow Your Business in 2016 Tooks and sources. huge, list, to read, tooks
ol S/3/2016 548 s S/3/2016 548 The Complete Guide to Gmad Ads (How Ve Got 510 CPCs & Leads As Low Ax... achwords ads, adwords, gmail, good, guide
- 632016 1056 23061118 ms gins for Marketers Tooks and sources free, st nilpatel,pluging, wordpress
Clients RROMEI105 NAONEN2 m Analy ook and conres anabvics filters_nconle wam th dn
deta. (2) | <1 " ‘
66—
Inter.. B Tookssndsources~ () big  content  stategy  (Cickioaddtag 01 Reminder [ Present (D Info | 3] Share
o
s [l P St W - avB I 4 F b TEEETEE B - &%
— Detween SEU and content.
Pan..
Semar..
Unb... (¢ Forget The Rankings
Webl...
Conficting... | | Whatddyousay?
Done!
Y T58id: Forget about SEO and rankings. This is about content, which affects every inch of your
marketing strategy. Content influences arketing:
ad..
Co... (194
0 The Marketing Impact of Content Strategy 8
So.. (1t
Tor. s
o —
Tou. (SN e—
Personal b
AL 0o —
Alex..
- _ _
Wow!
-
Jo S
@ Tags
Qibsid sy [ttt

6 B-
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v

KpOTAC ONUEIWOELC

OTI 0€ eVOLOWPEPEL OTIO TO
OLOOIKTUO

OT1 BeAEIC €0V

ANUIOUPYEIG TTOAAATIAG
BEPATIKO ONUEIWPATAPL
Badelc Tags

OT1 BeAelg va Bpelg yia

eva Bepa, eKlvac aro
eOW.
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Insightly

 CRM system

=== * Awpeav yia 2 XpnoTeg
5 * Tepvag OAEG TIG EMaPeg,
uuuuuuu o TOUG 0PYQVIOUOUG, T

T ) Leads, TIC EUKOIPIEC Kl
oo il !

= TO EPYQ

« AvobBeTelc aciec xal
uuuuuuuuuuuu BAETIEIC TNV pON OOU Qv

TOoa OTly ).
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IRV otluisited my website
once: Ditijou forget about me IS



Remarketing

Remarketing: [apAyOVTEC:
1. ETOKENTNG *  2UPTIEPLPOPA TOU
2. Tou Balw «cookie» « XPOVOC TTOU TOV «OKOAOUBW»
3. Aev ToV Xdvw « eMail Lists (evaAAaKTIKG)
4. Tov Emavompoaeyyilw « Similar Audiences (emekTaTIKd)
a. OupilovTac TNV TToipouoia pou « RLSA
b. Me kaAuTepn Mpotaon 1) EIkn
TIPOOPOPd
C. >TO KOTOAANAO XPOVIKO ONUEio
d. Me aUTO aKPIBWG TTOU TOV
evolaPEPEL
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1 DON'T KNOW WHO YOU ARE

"

BUT YOU VISITED MY SITEAND |
WILL REMARKET YOU






Digital Tools e-Book

AvakahOyTe Ta SuvaTtd oag onyEaq, epELVNOTE TNV ayopd oag, SeTe

TIG TACEIC, KATACKOTTEDGTE TOLC AVTAYWVIOTEG OAC KAl TTOAMA GAAa...

ATTOKTNOTE TO NAekTPOVIKO PBIPAIo Digital
Marketing Tools amo Tnv Unbelt DMS

49 TeAibec — 79 epyaieia — XpNOIWEG ZUHPOLAEG!

Nai, Béhw TTpoopacn oTo eBook kal evnUEQ®ON YIA TIC ETTOLIEVES

TPOCPOPEC!

Email

. AnooToh

UNBELT Digital Marketing Tools E-book

* ©a AApeTe 06NYIES YIA TNV TTARAAARA TOL PIPAIOL CTO email TTOL LTTORAAETE

UNBELT -
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AoyLa:

Yac £deléa kapla dekapla epyaleia. Exw ypalel eva e-book pe 79
epyaeia mov pmnopeite va katefaocste AQPEAN.

Aev xpelaleton kav email. 2a¢ otéeAvw otnv ogAida kateAaoUaToC.



goo.gl/cuNpxp






AoyLa:

OQupuaote TNV tawia Inception?

H kevtplkn LOEa TNG TOViaG NTOV OTL OpKEL var « PUTEPELGY pia LOEA OTO
LUQAO KATIOLOU YLa VAL dAAAEELC TNV TIPOYULOTIKOTNTA O€ TTOAU peyalo Babuo.

H tawia Atav apketd toAUTIAOKN Kat pePLkol fans eptiaéav HEXPL KO XapTN
yla va tnv e€nynoouv.



INCEPTION

THE ARCHITECTURE

DESIGN BY RICK SLUSHER




AoyLa:

EAntilw n mapouvacioon pou va pnv ooc davnke T0co OAUTIAOKN KAl Vo
katadepa va «dutePw» tnv WOea tou Digital Marketing oto puaio ooc!

EYXAPIZTQ!



